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The
Campaign

“1 porção de leguminosas por dia”

1 serving of pulses per day
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The
campaign

OBJECTIVES

To promote consumption of 1 serving of pulses per day - 25 g of
pulses

To promote regular consumption of pulses across all life cycle
stages

Raise awareness on health benefits offered by this group of foods. 
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The
campaign

Community Children Health Professionals Official Entities

• Materials release through APN 

website and social networks;

• Presence in Fairs and community-

focused events;

• Awareness actions in multiple 

places;

• Mailing lists, with over 10.000 

contacts;

• Communication with the media 

(TV and printed press).

• Presence in Fairs and community-

focused events;

• Awareness actions in multiple 

places;

• Communication with the media 

(TV and printed press).

• Development of activities 

focused on this life cycle stage.

• Materials release through APN 

website and social networks;

• Mailing lists, with over 10.000 

contacts;

• Presentation of the campaign at 

the XV Congress of Food and 

Nutrition of the APN;

• Publication at Acta Portuguesa de 

Nutrição (scientific journal);

• Development of activity plans for 

members;

• Development of promotional 

materials for the campaign.

• Awareness actions in multiple 

places.



 TARGET



 TIMELINE

The
Campaign

Campaign
activation at the XV 

Congress of Food
and Nutrition.

Launch of campaign
home page at

www.apn.org.pt

E-book launch

    

1

May

2

May

3

Distribution of
bookmarks with a 
small pulses bag

(25 g)

June

4

Release of monthly
posters 

May to 
October

Planning and
execution of

teaching activities
for kids

5

September

http://www.apn.org.pt/


The
campaign

Materials

B O O K M A R K

E - B O O K

MONTHLY POSTERS

TEACHING 
ACTIVITIES

SCIENTIFIC 
ACTIVITIES WORKSHOPS
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Bookmarks
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Monthly
Posters
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E-book
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E-book
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Teaching
Activities
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Teaching
Activities
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Scientific
Activities
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Workshops
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Workshops
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100 Kg of pulses
in small bags with 25 g

12 000 bookmarks

2016

3 showcookings

50 awareness actions

6 posters 3 games

1 e-book

1 logo

30 communication with 
media

Numbers
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Numbers > 15 000 contacts with community

Dissemination campaign
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Numbers

Viana do Castelo

150

Braga

1950
Porto

2400
Viseu

600

Aveiro

300
Coimbra

650
Leiria

360

Castelo Branco

100

Santarém

500

Lisboa

3200

Évora

250

Faro

3500

Setúbal

1050

Açores

100

30/september/2016
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Obrigada!

WWW.APN.ORG.PT

Portuguese Association of Nutrition | geral@apn.org.pt | www.apn.org.pt
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